2010-2011 GOAL SUMMARY
CHRISTIAN COUNTY FARM BUREAU(
(  ) SIGNIFY THE NUMBER OF STICKERS PLACED BY EACH TOPIC/EVENT

POLICY DEVELOPMENT

1.
Educating Consumer by video (11)

· Videos to post in social networks

· CCFB Video Camera that can be also used to loan to members for farm vidz

· Farm Video contest 

2. Winter Education/Training Series for Members on hot ag topics (9)

3. Promote Fair Map Amendment (8)

4. Email Blasts to members (3)

5. Develop good relationships with newly elected officials. (3)

6. Make 1-3 policy submittals to IFB (1)

EDUCATION

1. Christian Co. Ag Literacy Program (12)

· Funding-endowments 

· Private Investor

· Keep this program going!!!

2. Farmer’s Share Luncheon (8)

3. Interactive Farm (8)


PUBLIC RELATIONS

1. Utilize WTIM Ag Director (10)

2. Farmer’s Share Lunch (7)

3. YouTube Farm Video

4. Letters to Editor (4)

5. Interactive Farm (4)

6. Farmer’s Market/5K Run (3)

7. Food Inc Movie Night (1)


Membership 

1. Invitations to CCFB Annual Meeting (3)

2. Continue incentive program for signing new members (2)

3. Focus on gaining corporate memberships in 2010. (2)

4. Promote Discount Programs (1)

These goals were set by the Christian County Farm Bureau( Board of Directors on March 8, 2010. 






